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FjällrävenS Project Tent Nights makes Nature
accessible for more people
Fjällräven believes that nothing beats waking up in nature after a good night’s sleep in a great tent.
And they are convinced people will feel the same when they give it a try. This is why Fjällräven is now
making their tents available to rent in selected stores for both shorter and longer trips into the
wilderness. Not only is it a great opportunity to get people closer to nature, it is also an opportunity for
people to try one of Fjällräven’s tents.
“Fjällräven Tent Nights is a way for us to make nights spent in a tent accessible for people who don’t own a
tent or who have “outgrown” their old one. We want to make it easier for them to get out into the wilderness
by offering tent nights that will be great memories later on,” says Emma Gustafsson, project leader of
Fjällräven Tent Nights.
For many people, a tent is a big investment that should last a life-time. But needs can also change over
time, interests develop and change, families grow and then get smaller again. “We want to help our users
meet future needs. When hiking in the mountains with the whole family, a big tunnel tent is what you need,
but if you are tenting with just one child, you only need a small, lightweight tent,” says Emma.
Fjällräven Tent Nights is also good for people who have their tent folded up in the garage for the
majority of the time. Renting a modern and well cared for tent can be a good alternative for those who
only use it a couple times each year.
Fjällräven Tent Nights will launch in May 2019 in all Naturkompaniet stores in Sweden, in the
Fjällräven brand stores in Amsterdam, Stavanger and Oslo a well as in the Fjällräven Store in Boulder
(US). For more information, prices and availability go to www.fjallraven.com/tentnights.
So pack your things and get ready for an excellent outdoor experience!

In 1960, Åke Nordin
founded Fjällräven in his
basement in the town of
Örnsköldsvik in northern Sweden. Today the
company’s timeless, functional and durable outdoor
equipment enjoys a global presence and can be
found in over 40 countries. Fjällräven’s product
range comprises outdoor clothing and accessories

for men and women as well as backpacks, tents and
sleeping bags.
Fjällräven prioritises acting responsibly towards
people, animals and nature and encouraging and
sustaining public interest in the outdoors. The
company is the initiator of two popular outdoor
events, Fjällräven Classic and Fjällräven Polar,
which attract thousands of participants every year.
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